Me:xauHEH JOKJIA 3a IeiiHOCTTAa HA
wAnsepTaizunr Ipogumxu” A/l
KbM BTOpO TpuMeceune Ha 2013 r., cbriacHO
yi1. 1000, an. 4, 1. 2 ot 3IIIIK

1. Uupopmanusi 3a BaxKHM CbOMTHS, HACTBIIWIN
1pe3 TpUMeceYHeTo U ¢ HATPYNBAaHE OT HAYAJIOTO
Ha (PMHAHCOBATa rOIMHA 10 Kpasi HA CbOTBETHOTO
TpuMece4He.

[Ipe3 oryeTHHs TmEepHOJ HE Cca HACTHIUIN
3HAYUMU CHOUTHSL.

1.1. llpunodouBane Ha IMA npe3 2013 r.

3a mepuoma 01.01.2013 r. - 30.06.2013 r.
IPY’KECTBOTO HE € NpUAoOHBaNO IBITOTPaliHU
MaTepHaIH{ aKTHBH.

1.2. Pe3yJiTaT OT OCHOBHA JI€iiHOCT

3a nepuoma 01.01.2013 r. - 30.06.2013 r.
IPY’KECTBOTO HE € pealu3upalio IPUXOX OT
npoaaxou. J[pyKecTBOTO € aKyMyJIUpano pa3Xoiu
oT oOuuaiiHaTa NeiHOCT B pasMep Ha 12 Xuisau
JeBa.

KoM 30.06.2013 r. ,,Ansepraiizunr [Ipomumku™ Al
“Ma KpPaTKOCPOYHH THPTrOBCKH B3eMaHusd 923 xui.
JeBa MW Jpyrd B3emaHus 238  Xxui.  JeBa.
JpyXecTBOTO MMa KpPaTKOCPOUHM 3aIBJIKEHUS] KbM
MOCTaBUMIIM B pasMep 265 Xwi. nB., a o00II0
3aabokeHus B pa3mep 406 xuil. nB.

Texkymust ¢uHAHCOB pe3ynrar Ha ,,AIBEpTal3HHT
IMpomumxu” AJl 3a mepruoma e c4eToBOHA 3aryda B
pa3Mep Ha 12 xw. neBa.

2. Undopmanus 3a CKJINYEHUTE rOJIeMH CHAEIKHU
MesK1y CBbP3aHH JMIA IIpe3 BTOPO TpUMeceuyue
Ha 2013 r.

3a mepuoma 01.01.2013 r. - 30.06.2013 .
SAnseptaitsunr Ilpogumxu” AJl He e ckirouBalo
TOJIEMU CIEIKHA ChC CBBpP3aHHU JIHIA, WU3KIIOYBANKA
CIIEIKM OT oOM4aiiHa CTOMaHCKa JEHHOCT.

3. Onucanue HAa OCHOBHHMTE PHCKOBEe H
HECHUI'YPHOCTH, IIpeJl KOUTO € H3NPaBeHo
JpyxkecTBoTO mnpe3  ciaeaBamus  (GpUHAHCOB

nepuon.Jpy>xecTBOTO € 3aBUCHMO Haii-Bede OT
o0IuTe TEHIOEHLUH B CEKTOpa Ha MapKEeTUHIa H
pexsamara. Thi KaTO pa3Mepa Ha UHBECTULMUTE B
MapKETHUHT ca BBIIPOC HA MEHHIUKBPCKO YCMOTPEHHUE
MU 3aBUCAT OT pa3Mepa M paslpelesiCHHETO BbHB
BpPEMETO Ha MapHUYHUTE MOTOLH HA CaMHs KIHEHT U
LAJOCTHaTa KOHIOHKTYpa Ha CEKTopa, B KOMTO

Interim Activity Report
of ,,Advertising Prodigy” AD
For the second quarter of 2013, according Art. 1000,
paragraph 4, p. 2 of Public Offering of Securities Act

1. Information about important events that
occurred during the period and cumulatively since
the beginning of the financial year to the end of the
respective three months period.
During the reported period , no significant events
have occurred.

1.1. Acquisition of Fixed Assets in 2013
For the period 01.01.2013 - 30.06.2013 the company
has not acquired any tangible assets.

1.2. Results from operating activities

For the period 01.01.2013 - 30.06.2013, the company
has not generated revenue. The Company has
accumulated expenses from its basic activity at the
amount of BGN 12 thousand.

Up to 30.06.2013 ,,Advertising Prodigy” AD has short
term receivables from clients BGN 923 thousand and
other receivables BGN 238 thousand.

The company has a short term liabilities to suppliers
amounting to BGN 265 thousand, and total liabilities
BGN 406 thousand.

Net profit of Advertising Prodigy AD to 30.06.2013 is
an accounting loss amounting to BGN 12 thousand

2. Information on major transactions concluded
between related persons during the second quarter
of 2013

For the period 01.01.2013 r. - 30.06.2013
»Advertising Prodigy” AD has not signed any big
deals with related parties, excluding transactions in
the ordinary course of business.

3. Description of principal risks and uncertainties
facing the Company during the next financial
period.

The Company depends on the most from general
trends in Marketing and Advertising sector. In the
view of the fact that the amount of the investments for
Marketing is a matter of Manager’s decision and
depends on the amount and time schedule of the cash
flows of the Client himself and the whole sector’s
situation, in which the Advertiser is operating,
“Advertising Prodigy” AD is directly dependent of
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oriepupa persiamMonaTens, ~Adpepraiizusr
Mpoanmxn™ Al e HApAKO  3aBHCHMO  OT
UMKIHYHOCTTA Ha HKOHOMMKaTa: 3abaBsHETO B
pPBCTOBETE Ha OBLArapcKaTa MKOHOMHKA. CLOTBETHO
HamaiABaHETO Ha Pa3XOAWTE 3a peKfiaMa W Jeuar,
MOME Ja WM& CBUIECTBEHO HEraTHBHO BAMAHWE
BEPXY NPUXONMTE Ha NPYIKECTBOTO.

Tosu puck € [0 HAKbAE KOMMEGHCHUDAH OT
BBL3MOXKHOCTTA HA . AlsepTaizuHr [poumku™ Al
Ja pa3BHe MPHCHLCTBHETO CH HA 1a3apa Ha CHCeAHH
crpann (Ippuns, Kumbp), kpaero npentaranure ot
HEro peknaMHu ycnyrd Ouxa mornu aa Gbuar
peanu3upaHa Ha NO-BUCOKH LEHH.

TenpeHunsTa B MocHeIHMTE FOOMHKM € BCE OBEYe
PEeKNaMONATENN ¥ KOMYHHKALMOHHH areHUMH Aa ce
[OBEpABAT Ha  HETPAAMUHOHHHMTE MEAHM 32
KaMIaHHuTe KaTo TOBA BaxXH B ocobeHa CTeneH 3a
HUzrouna Espona. u3ocTasaiiia 8 3HaYUTENHA CTENEH
OT 3arafHuTe nasapd B TOBAa  OTHOLUIEHHE.
CbBpeMEHHMAT CBAT Ce CTPeMM KbLM HOBOTO U
HETPaaUUMOHHOTO BLB BeAka cfepa Ha Husneca, a B
pexaamaTa HOBATOPCTBOTO € 0COBEHO  BaXKHO.
Beuuko ToBa Ch3gaBa MAEATHHWTE MPEANIOCTaBKM 33
MIO-TONAMO MPUCLCTBHE HA BCE TO-pa3HOOGpazuu
PEKNAMHM  HOCHTEAM B €XKEJHEBHETO  H
NPEBPLUIAHETO JOPH Ha FPANCKWS TPAHCNOPT B
menua. Peknamata u3HMkBa npen noTpebuTenuTe Ha
BCSKA Kpauka, a TpanuUMOHHATAa W Hal-Beue
TEAEBU3HOHHATA peknaMa OWBA  Bee  rioseue
u3ocTaBsHa OT OusHeca. Toea e enHa peanHa
Bb3MOXKHOCT 3a ,JAnasepraiizuar [Tpoaumxu™ AJl na
CTaHE YUACTHMK B €[HO CbBCEM HOBO HarpasfieHue
HAa peKIaMara, KOEeTO OCBEH BCHYUKO JpPYyro Ie
NO3BOAM HAa  OPYXECTBOTO 1a TeHepHpa H
3HAYUTENHH TIPHXOH.

the economy cycle. The slowdown of the Bulgarian
economy’s growth, respectively, the reduction of the
advertising and print expenses, may have significant
negative impact on the Company’s income.

This risk is compensated to some degree by the
potential “Advertising Prodigy™ AD to develop its
presence on the market of the regional countries
(Greece, Cyprus), where the distributed advertising
services could be realized at higher prices.

The trend in recent years is more and more advertisers
and communications agencies to trust unconventional
medias for campaigns especially in Eastern Europe,
lagging behind significantly from Western markets in
this respect. The modern world is to seek new ‘and
non-traditional in every sphere of business and
innovation in advertising is especially important, All
this creates ideal conditions for a greater presence in
the ever more diverse advertising media in everyday
life and make public transport even in the media.
Advertising appears to consumers at every turn, and
the traditional and especially the television is
neglected by the business. This is a real opportunity
for Advertising Prodigy AD to become a participant
in a new advertising brand, which among other
advantages will -allow the company to generate
significant revenue.

Date: 30.07.2013.

Usmsnnurenen iupekyof / Execulive Director
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